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General news interest 

The majority of respondents have some interest in the news, with 94% saying they are at least slightly 

interested in it, with 36% saying they are very interested in this. There is a 50:50 split in the sample 

regarding whether people view themselves as a dedicated or casual news follower, with 50% of the 

sample falling into each of these categories. In terms of the role news plays in people’s lives, 35% say 

it’s an important part of their daily life, and only 13% say news is not an important part of their daily 

life. 

So why is news so important to people and why do they follow it? The main reasons focus around 

keeping up to date with information. The top reason is to keep informed about important issues (63%), 

followed by being abreast of what’s going on in the wider world (55%) and obtaining information about 

daily life (48%). The full list of reasons along with the percentage of people who said these were 

extremely or very strong reasons for them to follow the news are shown below. 

 

R E A S O N S  F O R  F O L L O W I N G  T H E  N E W S  
N E T :  E X T R E M E L Y  

A N D  V E R Y  S T R O N G  

To keep informed about important issues 63 % 

To be abreast of what’s going on in the wider world 55 % 

To obtain information about daily life (e.g. travel, health, taxes, 
education) 

48 % 

To get different perspectives on what’s happening 44 % 

To form opinions on the important issues 44 % 

To have my say on important issues 30 % 

To have something to talk about with others 29 % 

To be knowledgeable for my work/studies 28 % 

To pass the time (when I’m waiting/travelling/commuting/bored) 26 % 

To have some fun 17 % 
 

However, despite the desire for many to keep informed about important issues and what’s going on in 

the wider world, over two thirds (68%) often find the news depressing and half (52%) find it stressful. 

Just 19% say that they find the news uplifting. 

Given that many currently find the news depressing, it’s unsurprising that 58% feel it is highly 

important for the media to focus on content which covers ‘what is going right in the world right now’. 

Though 52% also feel it is important for the media to cover what is going wrong in the world right now 

as well. 
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Covid-19 News 

Keeping up with Covid-19 news 

Almost two thirds of the sample (64%) have closely followed news about Covid-19 over the last 12 

months or so, with 28% following it extremely closely. The main sources people have used to keep up 

with Covid-19 news are mainstream media (76%), health authorities (52%) and local/ national 

government agencies (44%). A quarter (27%) have use friends and relatives on social media as a 

source of information for Covid-19 news, this increases drastically amongst 18-34 year olds to 45%.  

When asked about which source was most important for them in terms of getting news about Covid-

19, mainstream media comes out as the most important for 53%, followed by health authorities (17%). 

The full breakdown is shown below: 

▪ Mainstream media (53%) 
▪ Health authorities (17%) 
▪ Local and national government agencies (9%) 
▪ Friend and relatives on social media (7%) 
▪ Scientific institutions (7%) 
▪ Alternative news sources (3%) 

 

Two thirds (66%) feel that the Covid-19 news have been rather repetitive since the pandemic began. 

And coming back to the theme around the need for more positive news, half (53%) feel there is not 

enough news around the good things happening during Covid-19. However, half (53%) feel reassured 

by the news about Covid-19, in the sense that it reassures them they have been doing the right thing. 

Emotions around Covid-19 news 

The news about Covid-19 over the past 12 months has elicited negative emotions for many. Over half 

(59%) have often felt disgusted by the action of some people in the news, and similarly, 40% have 

often gotten angry because of something mentioned in the news. 41% have never of seldom felt 

happy about what is reported in the news.  

Whilst many feel sympathetic for those who have fallen victim to Covid-19 (67%), this is accompanied 

by feelings of being overloaded with news about Covid-19 (43%) and despair at the current situation 

(40%).  

Given the emotions elicited by Covid-19 news, it is unsurprising that 30% often switch off the news to 

avoid these negative feelings, rising to 36% and 35% amongst 18-34 and 35-54 year olds 

respectively.  
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Personal inf luence 

In general, 51% feel they can usually manage to solve problems once they have enough information. 

However, many feel they don’t have much personal influence in societal change. Just 26% feel they 

can play an active part in making society a better place, with 30% saying this does not apply to them. 

Almost half (48%) feel that there isn’t something they can do to help address Covid-19 in their 

community. And 63% do not feel they are able to influence policies that aim to tackle Covid-19. 

Looking ahead, three fifths (62%) are counting on vaccines to make a big difference in the months 

ahead. However, only 35% say they are optimistic about the future of the UK after the pandemic. 

 

Solution-oriented News 

Three fifths (61%) of UK adults agree that news focusing on problems can make people feel helpless. 

Similarly 59% agree that news focusing on problems can make people feel powerless, and that it can 

also demotivate people (59%).  

Following this, participants were then introduced to the concept of solution-oriented news. Generally 

attitudes towards solutions-oriented news are positive, with people agreeing that it will help them to be 

more informed (61%) and that it would be a good source of knowledge for them (61%). Even more 

promisingly, 58% feel that this type of news will help them to imagine a better world (58%). However, 

it is worth noting that over a quarter (28%) feel that it may create a false impression of the world.  

 

  A G R E E  D I S A G R E E  

Solution-oriented news can help me to be more informed 61 % 9 % 

Solution-oriented news can be a source of good knowledge for me 61 % 7 % 

Solution-oriented news can help me to imagine a better world 58 % 9 % 

Solution-oriented news can increase my interest in the news 52 % 11 % 

Solution-oriented news can create a false impression of the world 28 % 27 % 
 

Further to this, over half (54%) agree that solution-oriented journalism can help bring positive changes 

to society, and 53% agree that this type of news can help create more hope for people like them. And 

in a similar light, half (49%) agree that solution-oriented news can help inspire people like them to 

take actions. However, 41% think that solution-oriented news should not be done at the expense of 

problems-focused news. 

Looking at how useful solution-oriented news will be in helping the UK recover from the pandemic, 

77% feel it will be at least somewhat useful, with 41% thinking it will be very or extremely useful, this 

rises to 50% amongst those who are very interest in the news. 
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Participants were then asked to think about a scenario in which a local news outlet plans to focus on 

news that helps their village/town/region to recover from the pandemic, and to state how important 

they think it is for the news outlet to provide solution-oriented news covering the several areas over 

the next 12 months. Mental wellbeing, social care for the disadvantaged and children’s education 

came out as the most important areas for solutions-oriented news. The full breakdown is show below, 

along with the % who rated that areas as 8-10 on importance: 

▪ Mental wellbeing (57%) 
▪ Social care for the disadvantaged (e.g., the elderly, the disabled, the 

homeless) (55%) 
▪ Children’s education (55%) 
▪ Social inequality (e.g., welfare, foodbanks) (52%) 
▪ Local business / economy (51%) 
▪ Unemployment / job losses (49%) 
▪ Local environment (47%) 
▪ Local crime (46%) 
▪ Local amenities (43%) 

 

With this in mind, 56% would strongly recommend that local news outlets inform people about help 

and support available for them to solve problems, with 34% very strongly recommending they do this. 
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About Opinium 
 

OPINIUM is an award winning strategic insight agency built on the belief that in a world of 

uncertainty and complexity, success depends on the ability to stay on pulse of what people think, feel 

and do. Creative and inquisitive, we are passionate about empowering our clients to make the 

decisions that matter. We work with organisations to define and overcome strategic challenges – 

helping them to get to grips with the world in which their brands operate. We use the right approach 

and methodology to deliver robust insights, strategic counsel and targeted recommendations that 

generate change and positive outcomes. 

www.opinium.co.uk    |    research@opinium.co.uk    |    0207 566 3190 
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